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Overview

-Handouts

-State of the Media
{Graphics are tools
-Social Media

-Reporting

Why is weather such

important news?
(Eisheld, 2010}

‘It may be one of the very
few things we still have in
common.”

Good News:
People still watch local news

Key Audience Trends

Network News

Cable News.

Newspapers

REMEMBER:
-Graphics are tools.

They can't do all the work
-Comprehensive weather stary
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Why is weather such
important news?

(Eishold, 2010)

‘It may be one of the very
few things we still have in
common.”




Key Audience Trends

Network News evening audience growth;
2% moming audience growth

daily and Sunday circulation

average evening broadcast
TV news viewership

Source: Nielsen Media Researchand Alliance for Audited Media
PEW RESEARCH CENTER




REMEMBER:
-Graphics are tools.
They can't do all the work
-Comprehensive weather story
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TROPICALSTORM ANA

LOCATION: 23.8°N,76.1°W  WIND: 35 mph
MOVING: NWat7mph PRESSURE: 1007 mb
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TROPICALSTORM ANA Y 4

LOCATION: 23.8°N, 76.1°W WIND: 35 mph
MOVING: NWat7mph PRESSURE: 1007 mb
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Mobile Drives Online Traffic

For out of 50
news sites anly news sites

get mone traffic from 3 mobile visitors spend
mobile devices th. more time per visit on the
from desktop com 5 site than desktop visitors




Mobile Drives Online Traffic

out of 50
news sites

get more traffic from
mobile devices than
from desktop computers

Source: comScore Media Metrix, January 2015, U.S.
PEW RESEARCH CENTER

For out of 50
only news sites

mobile visitors spend
more time per visit on the
site than desktop visitors




Viewers turn to the

s b

MORE POWERFUL PICTURES FOR MORE
FOWERFUL STORIES

KEEP THE DRAMA ON THE SCREEN AND OUT
OF THE NEWSROOM




DEST ViSuallZations In the INAaustry.
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KEEP THE DRAMA ON THE SCREEN AND OUT
OF THE NEWSROOM

Max Storm is built right into the Max EcoSystem for smooth
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How efficient can
you be”?

(11 Tube,






Social edio

USE FACEROOK, TWITTER AND INSTAGRAM (SR
10 ENGAGE YOUR AUDIENCE 'WTH L/

Graphics are mere
tools. You do the work.

“Weather happens
to us all”

Edscid, 2040
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Don't look for ways to
connect with viewers in
"Alderaan” places
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Enough of the snow pix;) Hopefully this
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"Weather happens
to us al "

Eisold, 2010
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Don't look for ways to
connect with viewers in
"Alderaon” places

PREMIER FORECAST

WATERFORD LAKES

4" THAT'S NO MOON, 63_ N —Am
IT'S A SPACE STATION ™
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"Alderaan” places

PREMIER FORECAST

WATERFORD LAKES
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As a b cast meteorologist, you exhibit storytelling. skills
every time }e%step in front of the chroma key wall. As__.. a
meteorologist functioning in a reporter role, you are
transferring that - tme art and function, with the help of
video.

SEE IT, SAYIT “We are most cregtive /

and authentic when we
are ourselves.” /
~Gloria Steinem

Pair storytelling with visuals, whe=
possible. Incorporate this action in 2

stand-ups.

When doing interviews, ask your /
subject to be as descriptive as

possible. The goal is to try to creat *

images in the mind of the viewer SUCCESS IS IN THE
SETUP

Research the topic.
If story is science related,
determine if/how you can

incorporate weather graphics

WRITE TO VIDEO to help tell the story.

Watching news is a sensor)
experience. Allow video
captured by your
photographer to provide cues
for writing. This will also
connect the viewer to the
story.




als, wher are ourselves.”
action in 2 -Gloria Steinem
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to creatl >

e viewer,

SUCCESS IS IN THE
SETUP

Research the topic.
If story is science rélated,

determine if/how you can

incorporate weather graphics
to help tell the story.




Graphics are mere
tools. You do the work.
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